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* The Director of the Institute may change the course coordinator or the lecturer following approval by Deputy Rector for Education. The new course coordinator as well as the lecturer confirms familiarity with the course card contents.
	Course/module coordinator*
	dr Marlena Kardasz


	Lecturer*
	dr Marlena Kardasz, dr Maciej Kur 


	Course/Module objective
	The objective of the course is to equip students with knowledge regarding the language of contemporary media and the skills necessary to analyse media language. Furthermore, the aim of the course is to raise the students' awareness of the role of language in media communication.

	Course/Module entry requirements
	Knowledge of English enabling the achievement of all the intended learning outcomes.


	LEARNING OUTCOMES

	Learning outcome/ group of outcomes number
	Learning outcome description
	Study programme learning outcome code

	01
	The student possesses knowledge in the field of linguistics, particularly Internet linguistics, focused on the practical applications relevant to their course of study.
	K1P_W01

	02
	The student knows the terminology related to the language of media, particularly the language of the Internet, SMS communication, and advertising, with a focus on the practical application within their course of study.
	K1P_W04

	03
	The student can correctly use terminology related to media language, especially the language of the Internet, SMS communication, and advertising, and applying it within the professional activities of an English teacher.
	K1P_U06

	04
	The student can prepare and deliver an oral presentation about media language; when presenting their work, the student can use appropriate terminology and apply it in the professional activities of an English teacher.
	K1P_U06

K1P_U10

	05
	The student demonstrates readiness to critically analyse and responsibly utilise digital media, particularly media language, and to promote such practices within their professional sphere.
	K1P_K01


	COURSE CONTENT

	Lecture

	

	Class

	At the beginning of the course, the students are introduced to the concept of media literacy – the competence aimed at developing the skills of conscious, critical, and responsible use of mass media, as well as the ability to apply this knowledge in professional activities.
The students become familiar with the following issues in order to develop the aforementioned attitudes:

· differences between traditional media and social media
· functions of linguistic communication in media messages
· the ability to distinguish between three types of messages: fiction and fact, fact and commentary, commentary (opinion) and advertising (persuasion, propaganda)
· characteristics of online linguistic communication (spelling, Internet-specific lexis, language of e-mails, netiquette, language of blogs, language of Twitter)
· characteristics of communication through SMS and instant messaging
· characteristics of advertising language – the students will familiarise themselves with the methods of linguistic persuasion and manipulation

The course topics may be adjusted depending on the students’ preferences, for example to include the characteristics of language in computer games.
Project (Presentation):

The students will pair up and prepare a presentation on a topic of their choice related to the course material. 
For example, students may analyse advertising slogans of a selected company, analyse blogs on the same subject matter, or discuss the most popular fake news. 
The students will prepare the presentation using a software programme that they could potentially use in their professional activities as English teachers.



	Laboratory

	


	Basic literature*
	Crystal, David. Language and the Internet. Cambridge: Cambridge University Press, 2006. 

Crystal, David. Internet linguistic. A student guide. London, New York: Routledge, 2011. 

Bell, Allan. The Language of News Media. Oxford: Blackwell Publishers, 1996. 

Zappavigna, Michele. Discourse of Twitter and social media . London: Bloomsbury Publishing Plc, 2015.

Grzenia, Jan. Komunikacja językowa w Internecie. Warszawa: Wydawnictwo Naukowe PWN, 2008. 

Goban-Klas, Tomasz. Media i komunikowanie masowe. Warszawa: Wydawnictwo Naukowe PWN, 2019. 

Benedykt, Antoni. Reklama jako proces komunikacji. Wrocław: Wydawnictwo Astrum, 2004. 

Źródła internetowe: 

https://www.bbc.co.uk/learningenglish/english/course/fakenews
http://www.mediaispoleczenstwo.ath.bielsko.pl/art/04/04_kawka_.pdf

	Supplementary literature* 
	Castells, Manuel. Społeczeństwo sieci. Warszawa: Wydawnictwo Naukowe PWN, 2010. 

Crystal, David. Txtng; The gr8 db8. Oxford: Oxford University Press, 2008. 

Goban-Klas, Tomasz. Media i komunikowanie masowe. Warszawa: Wydawnictwo Naukowe PWN, 2019. 

Źródła internetowe: 

https://culture.pl/en/article/gaming-literacy-how-to-understand-video-games

https://realenglishforgamers.com/words-for-gamers/

https://www.bhphotovideo.com/explora/computers/tips-and-solutions/gaming-week-gamers-glossary

https://www.youtube.com/watch?v=KW26SYLWwyQ

	On-site teaching methods
	elements of an interactive lecture – multimedia presentations

discussions concerning the discussed topics

practical activities conducted in pairs and in groups

active participation in classes (engagement in exercises during classes, participation in discussions)

	Online teaching methods and techniques
	


*Literature items may be changed following approval by the Director of the Institute

	Learning outcomes verification methods 
	Learning outcome/ group of outcomes number


	test
	01,02,03

	project – a presentation on a selected topic (prepared in pairs)
	03,04

	active participation in classes (engagement in classroom tasks and contribution to discussions)
	

	Form and terms of awarding credits
	Each component (the test, the project) must be passed:

•Test – minimum score of 56% (according to the grading scale provided below)

•A positive substantive and formal assessment of the presentation
56% - 62% = 3,0

63% - 72% = 3,5

73% - 82% = 4,0

83% - 91% = 4,5

92% - 100% = 5,0



	STUDENT WORKLOAD



	Type of activity/tuition
	Number of hours

	
	Total
	Including activities related to practical professional preparation
	Participation in classes conducted with the use of online teaching methods and techniques

	Participation in lectures
	-
	
	

	Independent study
	-
	
	

	Participation in classes, laboratories, workshops, seminars
	30
	15
	

	Preparation for classes
	5
	
	

	Preparation of an essay, project, etc. 
	9
	9
	

	Preparation for examination/credit awarding test
	5
	
	

	Participation in consultation hours
	1
	
	

	Others
	-
	
	

	TOTAL student workload in hours
	50
	24
	

	Number of ECTS credits for the course
	2



	Number of ECTS credits relevant to practical professional education
	1



	Number of ECTS credits related to classes conducted with the use of online teaching methods and techniques

	0

	Number of ECTS credits for classes which require direct participation of lecturers
	1,2



� In the case of classes developing practical skills, distance learning methods and techniques may be used as supplementary tools.
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